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NORTH WEST
REGION
Trip to Trentham Gardens
On a dullish August morning, 111 Associates set off from various
points around Manchester on three coaches, to make their way to
Trentham Gardens in Staffordshire for a very nice day out.
We arrived at about 12 o’clock in time for our lunch at the Six
Arches Restaurant. This is new to Trentham and is situated within
the new Garden Centre area, as pictured below. The lunch was
very nice, with a main course, desert and tea or coffee to follow.

Associate Scheme
2

North West Region

4

London Plant Region

9

Bournemouth Region

13

North East Region

15

South East Region

18

East Anglia Region

Regulars
5

Editorial

Information
19

SIGNpost

19

New Associates

20

In Memoriam

20

Copy Date

20

Useful Contacts

As the restaurant
was within the
complex, there was
no rushing back to
the coaches to go
elsewhere, so we
could take our time
knowing we had
the rest of the day
free to explore the
gardens and shops.
A lot of work was going on, removing invasive plants such as
Rhododendron and bringing the gardens back to how Capability
Brown first designed them almost 300 years ago. They are working
with Nigel Dunnet on this massive project.
After lunch the weather turned really bright and some of us
chose to walk round the lake with it's beautiful wildflower
meadows, and sculptures scattered about. One part of the lake
must have had at least 30 swans on it, with some having young very nice.

A group near the lake.

One of the highlights was the wonderful Italian Gardens, recently
restored with the help of multi- Chelsea Gold Medal winner, Tom
Stuart Smith.

Front Cover Picture
North West Associates taking lunch
in the Six Arches Restaurant at
Trentham Gardens. See opposite.
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Alan Titchmarsh rates it as one of the UK’s ‘must see’ gardens,
and from what we saw he was right.
There was so much to see and do at Trentham - the Maze, Rivers
of Grass, Floral Labyrinth, and the Show Gardens, each with a
different theme. It was all rounded off with a coffee break, then a
trip round the Shopping Village and back to the coach laden with
our purchases, ready to make our way home.

Annual Bowing Trophy
The weather was with us once again this year at the
Chandos Bowling Club in late August, as we made the
draw and kicked off the proceeding. Everyone played 4
games of 11 up over 2 rounds, with the 4 highest
scorers going through to the semi-finals.

of Blackpool, where it was agreed to spend some free
time to browse around the shops and have a light lunch
in one of the many cafes or snack bars. Alas it was not
the right weather for a stroll along the ‘prom’.
A few people decided to take the tram either into
Blackpool itself to see the many attractions on offer,
or go the other way to Freeport for some ‘retail
therapy’ in its famous shops and outlets.
Blackpool’s attractions include, for example The
Tower, which is well known for the Circus at certain
times of the year and of course the famous Tower
Ballroom where you can dance to your heart’s content
or just watch the other dancers and listen to the music.
Alternatively, you could, as others did, visit the world
famous Madame Tussaud’s Wax Works with its many
models of famous people.

The participants in the event.

At lunch time we all made our way to the Chandos
Lounge Bar, where a very nice buffet was waiting for
us, and of course a drop of liquid refreshment to wash
it all down. After lunch there were just a couple of
games left to play to decide who the semi-finalists
were, then on to the serious stuff.

Eventually we rejoined the coach and went to a hotel
on the South Shore were a nice meal was waiting to the
delight of most of us.

The semi-finalists were Allen Jones & John Nolan
(with John winning 11 to 3), and Robin Ellison &
Bernard Johnson (with Bernard winning 11 to 0).
John and Bernard then contested the final to 13 up.
It was a closely fought game, with Bernard coming out
the eventual winner with a score of 13 to 8.
The trophy was presented by Brian Kay to Bernard
and a bottle of wine to runner-up Robin, as below.

Everyone had a really good day, organised by Brian
Kay who has done so for several years, but is giving up
in January, so we hope that someone else will take up
from where Brian has left off, and keep this great event
running in future years.

Cyril Heap (for both the above reports)
Trip to Blackpool
On a very windy and gloomy day a group of
Associates set off on their journey to Blackpool and the
‘Lights’. First stop was Cleveleys, just a few miles north

One of the tables at the hotel meal.

By 7.15pm it was going dark and was time for us to
drive along the promenade to see the ‘Lights’ in all
their splendour. Unfortunately the weather was bad very windy and raining - and it was hard to take any
snaps, however it didn’t dampen our spirits.

Alas one of our ladies was taken ill, but after a visit
to the local hospital she was eventually allowed home
and was escorted by a member of the Committee who
made sure she was in safe hands at home.
As everyone agreed, even though the weather had
been inclement, it did not spoil the spirits of everyone
and we had a great day out in the company of our P&G
friends.

Dillys Bray
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LONDON PLANT
REGION
Trip to Portsmouth
In mid-July 41 Associates boarded the coach for a
day trip to Portsmouth. With just a coffee stop on the
way we arrived at 11.30 just a short walk away from
Gunwharf Quay and the Historic Dockyard.
Those interested in shopping went to the Gunwharf
Quay, but most went to the Historic Dockyard to see the
Mary Rose and visit HMS Victory.

The riverside Rockery Gardens and Mixed Borders
are a must to see as is the Rose Gardens with hilltop
views, together with the more compact Cottage
Gardens. There were not just flowers to see but the
best of fruit and vegetables too, looking perfect and
waiting to be picked! There is also a host of huge
majestic and unusual trees as well as the smaller
bonsai specimens on display.
A further visit would be needed to cover this evergrowing attraction for garden lovers. On this occasion
though, I think this was a day enjoyed by all.

Linda Illing
A Day's Filming at St Clements Church
The local film maker, Lucy Jordon, needed a church
for a day at the end of August to make a quirky film,
called the ‘Tough Crowd’, about a funeral comedian
trying to survive his first gig. Having been rejected by
other local churches, the idea was embraced by Gerry
Hughes and the rest of the committee for St. Clements
Church (next to and supported by London Plant).

A long queue of Associates visiting HMS Victory.

We rejoined the coach at 4 pm for the journey home
after an interesting and enjoyable day out.

Tony Kennard
A visit to the RHS Gardens at Wisley

Gerry hosted the film crew from 6 am in the morning
onwards and observed and helped with the day’s
activities, which involved shooting inside and out
through to about 7 pm. Ira Gill took over at midday and
both she and Gerry had a very interesting day. Gerry
commented:
“I have watched some of the film and the bits that I
saw were very good and funny; Lucy promised to send
me a DVD for us to use in the church (while we are
waiting for visitors on our open days).”

In mid September 33 Associates were bound for the
RHS Gardens at Wisley in Surrey. However our
departure was delayed by half an hour due to late
arrivals held up by a traffic accident. Thanks to the
patience of all we were rewarded by a trouble-free
journey around the M25 and so made up the time. We
had good weather for most of the day except lunchtime
when rain drove us into the nearest café!
Wisley houses one of the largest plant collections in
the world. There is so much to see, including the
striking Glasshouse, celebrating its 10th anniversary
this year. The interior has 3 climatic zones – tropical,
moist and dry temperate, as well as a beautiful
surrounding lake and gardens.

The film crew using the church grounds.

See the Associate web-site for more details.

Golf Day at Langdon Hills

Some of those on the trip.
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Despite a dull and drizzly day, 19 golfers turned out
for the second golf day of the year held at Langdon
Hills Golf and Country Club in mid-October. We started
the day in the usual fashion with coffee and bacon rolls

and lots of banter. The teams were then drawn and it
was off to the first tee.
There was lots to play for: nearest the pin on the 5th
hole (but no winners on that); then nearest the pin in 2
shots which was won by John Stock - a newcomer to
the team; and finally the longest drive with the old club
on the last hole, which was won by Ian Catmore. There
were no yellow ball winners.
Overall winner was the new boy John with 39 points,
second place with 34 points was taken by Mick Roach,
then there were 3 players with 31 points - all got a
prize. There was also a blind pairs competition and a
lucky draw. There were some very good scores on the
day despite the weather.

After that we went to Buckfast Abbey for a tour and
lunch. The Abbey was built between 1906 and 1938 by
hand by Benedictine monks. After the foundations
were laid only six monks worked on the project at any
one time. In the evening entertainment was provided
by two lady singers/dancers.
Our third day was a half-day visit to Dartmouth via
the chain ferry to the town, and a boat trip for those
who wanted it. The boat went up-river to Dittisham,
past Agatha Christie’s House, and down to the
rivermouth where there are forts built by Henry V111.
Back in Torquay the afternoon was free to explore the
town and the area around the hotel which is up on the
Headland overlooking Torbay and Meadfoot Bay. There
were stunning walks along the coast. Dinner was
followed by another comedian/singer.
The last day was spent going home, with a stop at
Salisbury for a tour and lunch. Back on the coach we
had a prize-giving ceremony for various events and
competitions held over the weekend. Some of the more
interesting prizes were for ‘best listening and
observation room 142’, the ‘George Foreman award for
one upmanship’, and the ‘dirty stop-outs award’.

The golfers.

We finished off the day with lovely ham, egg and
chips, and a couple of pints. Well done to everyone and
hope to see you next year.

Everyone enjoyed the weekend, and I’d especially like
to thank Richard Moore, Lesley Moore and Sue Fox for
the on-coach competitions and organising and
contributing the prizes.

John Fox

Mick Roach
Weekend Trip to Torquay
In mid-October 47 Associates boarded a coach for a
weekend trip to the Headland Hotel in Torquay. Richard
Moore provided entertainment on the journey with
bingo and a musical quiz. The lunch stop was at the old
Wilton carpet factory – now a shopping and eating
venue. Dinner at the Headland’s was a 6-course affair,
so nobody was left hungry! Later, singers and a
comedian provided excellent entertainment.

EDITORIAL
I am pleased to say that as in the last issue of the
magazine, on the following pages, we have more to
report about the Company’s business in this issue –
provided by Aimee Goldsmith, the Associate Scheme
Chair. (Who, as P&G’s Head of Communications for
Northern Europe, is in an excellent position to provide
news of the business.)
There is more about Citizenship and ‘Environmental
Sustainability’, and, in response to requests from
Associates, information about what’s happening in the
business and in various sites. Later issues will contain
further articles from Aimee.
If you have any comments about this issue I would be
pleased to receive them.

The usual suspects in the bar!

On the next day the coach took us to Newton Abbott’s
Marble Factory, which is a glassworks that actually
makes marbles and a variety of other glass objects.

The Associate Scheme started-up in 1999, with the
first newsletter published in the spring - all four pages
of it! It soon grew into a proper, larger magazine of the
sort it is today – and I have edited it since its start. I
have enjoyed doing so greatly, but plan to step down
during 2018. Before then, however, I send you best
wishes for the festive season and the new year.

David Hirst, Editor
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LEARN MORE ABOUT P&G IN
NORTHERN EUROPE
The UK was P&G’s first overseas subsidiary with the acquisition of the Thomas Hedley Soap business in
Newcastle in 1930 and remains a critical global market today. P&G has over 4000 employees in Northern
Europe (UK, Ireland, Norway, Sweden, Denmark, Finland) and operates 8 offices, 6 manufacturing/distribution
sites and 3 R&D Centres.
P&G brands continue to delight the Great British public with 98% of UK homes having at least 1 P&G brand in
their home. In this series, we’ll be bringing you interviews from site leaders from across the UK so you can
stay abreast of what’s happening with people and the business.

Tom Moody, Vice President
P&G Northern Europe
Tom Moody joined P&G in
1996. He spent the first 5 years
in the UK, with early
experiences including the
somewhat infamous launch of
Sunny Delight. He then went to
Geneva, where he had spells in
both Sales and Marketing as
well as developing a passion
for the Alps.
He returned to the UK, completing a number of Sales
assignments including Sales Director before becoming
the General Manager. Tom is married with three
children and lives in Surrey. He plays tennis, coaches
a boys’ hockey team and believes his Sunday Roast to
be legendary!

How has P&G changed in the last 5
years?
The biggest change is the speed at which we need to
operate to win. We are dealing with consumers who are
on the one hand financially pinched and on the other
hand have more choices in where they shop and even
how they shop. That creates pressure on our key
retailers, and consequent behaviours. It creates
pressure on other manufacturers, and consequent
behaviours. You mix those elements together and it
makes for a very fast moving business. We have to
continuously solve for how we, as a big company, need
to operate with the agility of a small company. The good
news is we are doing it.

What are you most proud of from your
organisation in the last 12 months?
P&G has gone through an unprecedented amount of
change as we re-thought the categories and brands we
want to play in. Dealing with that change, looking after
our people as we re-organise, and then delivering the
output measures at the same time is truly challenging.
I am proud that Northern Europe has played a very
significant part in driving P&G to deliver against its
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goals in FY16/17 and I am also confident we can
continue to play that role.

With the business sounding relentless,
does citizenship fall by the wayside ?
Far from it. We still believe we have to play a strong
role to help the communities in which we live and work:
from the Harrogate site racing beds through rivers in
Knaresborough through to corporate donations of
products to ‘In Kind Direct’, which is a charity that
collects goods from multiple manufacturers to
distribute to charities.
My leadership team recently spent a day in
Hammersmith working in a hostel for homeless people
and those with mental health challenges. Seeing the
service users coming in, getting a shower and a proper
(Gillette) shave, have their clothes thoroughly washed
in Ariel, eat some food where the plates are all washed
up with Fairy liquid, knowing we have enabled them at
least for a few minutes to feel a little better, was a
moving experience. Our Graduate Sales team spent a
day working in a Brixton soup kitchen: a couple of them
have carried on working there in their free time. I could
go on… I am passionate about giving back where we
can. Are we changing the world? No. Are we helping in
a number of small but meaningful ways? Absolutely.

Anne Stewart, R&D Director,
Greater London Innovation
Centre (Egham-Reading)
Anne (pictured on the next page) has just returned to
the site that she was first recruited to when she joined
as a young inorganic chemistry graduate to work on
Gillette’s Right Guard and Natrel anti-perspirant
products. It was her first and last job interview, and in
a career spanning over 25 years has only had 5
managers (surely a record in P&G). Anne loves our
iconic brands that continue to grow from strength to
strength.

How has P&G changed in last 5-10
years?
When I joined the Gillette Technical Centre, 25 years
ago, there were forbidding offices with dark furniture,

entry guarded by the secretaries: there was definitely
a sense of speaking when spoken to! Many things have
changed for the better: open offices, connections
encouraged and accessibility to knowledge and leaders
to enable everyone to grow and develop.

Apprenticeship Scheme; the success of this scheme
has inspired us to create two science apprenticeships
this year for the first time. Being part of developing
young talent is privilege, and I am looking forward to
seeing these schemes develop.
The second area of new recruitment Reading is
piloting for the company, is our Neurodiversity
Programme. Establishing new talent recruitment
procedures accessible to individuals who would be
unable to navigate our comprehensive talent
acquisition systems today, yet have all the innovation
skills and curiosity we need, has been a tremendous
focussed effort in Reading. In an age where innovation
skills are all around us, it is critical we adapt on how
best to bring in and be inclusive of different thinking
styles, I am excited to have this pilot programme
running at Reading.

Relative to P&G’s Citizenship
efforts, what are you most proud
about?

Anne Stewart (right) with Ilaria Ambrogio(centre), Analytical Manager,
and Rising Star, STEM shortlisted candidate in awards from (external
association) Forward Ladies. Vania Poulopoulou (left) is Ilaria’s manager.

Over the past 10 years, I have experienced P&G being
more open to opening up their recruitment sources,
seeking diversity of experience to strengthen the
collective strength of the organisation’s innovation
capability. Flexibility in maternity and paternity leave
and opportunity to work from home have radically
changed since the 90s when a colleague and I
persuaded the Lab Director to trial the idea of ‘jobsharing’: after 10 years of reduced work schedule, I
learnt to be stronger with my time.

Innovation comes from inside and
outside: talk to us about this:
P&G has recognised the power of connect+develop
to augment our internal innovation capabilities and
product technology invention. P&G continues to
partner with many universities to get some of its
fundamental R&D problems solved. There are many
ways to connect with top external expertise, young
talent and start-up communities; we are lucky to have
a comprehensive Connect+Develop programme with
skilled internal leaders who identify and develop these
invaluable relationships to broaden, deepen and
expand our source of new competitive advantage.

Tell us about recruitment at Reading…
R&D thrives through the diversity of the people
within our organisations and celebrating the different
types of work; whether it is the creation of hundreds of
prototypes or measuring product characteristics, we
need top people. For the past 5 years, Reading has
returned to developing talent through the Engineering

It has to be our STEM (Science, Technology,
Engineering & Maths) outreach programme. We have
more than 30 registered STEM ambassadors across
the South East UK, who take their time and energy to
help educate young children about the excitement and
opportunities in STEM. Graham Simms, a Victor Mills
Society member (now retired from P&G) is very active
and continues to inspire young people within this
programme and beyond. His most recent “ideas
matter” activities are fun and engaging, including
having the children light up their ideas’ light bulb on
his black bowler hat!

What does the future hold for your
site?
The external landscape has radically changed, with
the markets more volatile and venture capitalists more
willing to fund start-ups to compete with P&G. Whilst
we welcome competition it is making us innovate above
and beyond products to ensure we continue to delight
our global consumers. On a more local note, I am
excited about the company’s commitment to the UK,
with the agreement to renovate the old laboratory
building in Reading, creating a new building to bring
together the talent and expert roles at Egham with
those already in the Reading building. It’s a really
exciting time for P&G Innovation Centres in the UK.

What are you most proud of from your
organisation last year?
TREO, Gillette’s first ever razor for assisted shaving,
has been an incredible purpose-driven innovation for
Gillette. Enabling carers to give quality, safe shaves to
men who find themselves no longer able to do so for
themselves, through age or debilitating illness, is truly
inspirational. The creation and development of this
innovation from the Reading Lab, followed-up by
subsequent execution in North America, showed how
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quickly and comprehensively we can innovate when
there is an under-served consumer that is relevant to
everyone. We all can relate to the purpose of this
innovation, have or know of loved ones that will benefit
from TREO.

Gary Wightman, Plant
Manager Manchester
Gary feels incredibly fortunate to have the role of
Plant Manager in his home site of Manchester, where
over 95% of our Pampers volume is produced for the
UK market. He believes it is a huge honour to lead this
organisation especially working alongside so many
people he has grown up with across the last 20 years!
It’s made even more eventful by the fact that he is a
Liverpool FC supporter!! Gary started his working life
as an apprentice mechanical fitter & welder so feels
very privileged to have had the opportunities offered to
help him grow and progress within his career.

chain not just remain focused within the plant walls.
This lets us take our loss elimination techniques and
apply them from raw material supply right through to
the shelf.

Relative to P&G’s Citizenship efforts,
what are you most proud about?
I am incredibly proud of the work we have
contributed to with the partnership between Pampers
and UNICEF. The campaign aims to eliminate
Maternal and New Born Tetanus (MNT) which affects
families in some of the poorest areas of the world. For
every pack of Pampers sold through the ‘1 Pack = 1
Vaccine’ campaign, made right here in our Manchester
Plant, Pampers donates 1 vaccine against tetanus.
Since the beginning of the campaign we have donated
300 million vaccines and managed to eliminate MNT in
20 countries. Manchester Plant has therefore
contributed to being half-way towards achieving the
goal of eliminating MNT from the world.
I also think it’s really important that as a plant we are
great partners in our community. For many years, we
have partnered with Broughton House and St Ann’s
Hospice right here in Manchester, forming a very
special relationship with them. We are also very proud
of our achievement in attaining the zero waste to
landfill certification in the plant: we take our
environmental responsibility very seriously as this is
where we can make a huge difference.

Gary Wightman (far left) with plant technicians and Richard Seville from HR
Brooklands (far right), at the opening of the plant’s new Wellness Centre.

How has P&G changed in last 5-10
years?
Huge changes are happening all the time, the growth
of digital and automation is breath-taking and I need
all my millennials around me to help keep me on track!

How is the external landscape
changing? Where are there major
tension points/trends?
Competition is very tough right now in the UK nappy
market with retail brands and discounters producing
seriously competitive products. This is a new dynamic
for us after years of competition from big players such
as Kimberly Clark. I think we are still learning and
evolving but we do have a structural advantage as we
are the only mass disposable nappy producer in the
UK.

Biggest challenges ahead in next 18
months?
We need to drive productivity and cost savings
through our total supply chain. The only way we can be
competitive versus our competition is to give our
business partners the funds to invest in the brand. As
a plant nowadays you get to own and see the full supply

8 | The Associate

What are you most proud of from
your organisation’s last 12-18
months?
We have just been through the huge challenge of
changing the product line-up completely and working
as an organisation to make this happen. We introduced
Pampers’ newest innovation - Pants - to Manchester
Plant. The easy-on nappy pant was previously being
imported from Germany and Poland. To start up we
managed to recruit technicians - none of whom had
ever run a nappy line - and still managed to start up
successfully three months ahead of schedule. This
drove a large saving for the company but most
importantly allowed us to grow the Pampers brand
right here within the UK.

Most exciting technology you’re
using?
There is lots of new technology coming into the site
right now. At Manchester Plant we have been
developing a brand new digital quality system to roll
out to the rest of the Pampers’ sites. This is very
challenging work but let’s us play with the very latest
in digital imaging, thermal imaging and data analytical
systems. It’s really vital for the plant to play our role on
the Global Babycare stage and stay ahead of the game
with technology.
(Concluded right)

BOURNEMOUTH
REGION
Visit to the New Forest Show
At the end of July, on a warm and sunny summer’s
day, a group of enthusiastic Bournemouth Associates
set out for a day trip to the New Forest Show at
Brockenhurst.

In addition, there were numerous demonstrations
throughout the grounds, including international show
jumping, crafts, art, show-ring displays, show gardens,
flowers, and vegetables.
One of the most popular attractions was the Heavy
Horse Musical Drive, by 16 pairs of heavy horses. In
addition, the local produce market proved popular with
live cooking demonstrations by top local chefs, plus
plenty of fresh local produce to taste.

The New Forest Show is a three-day county show
event, and is among the top ten agricultural shows in
the country which attracts over 90,000 each year. This
year was the show’s 97th event, with the theme of the
show being the ‘Best of British’.
Our coach driver was able to get a parking spot very
near the entrance to the grounds, enabling the group
to get into the ground quickly for a full day exploring
the show’s wide variety of attractions.
The show had something for everyone from animals
(cattle, sheep, dogs and horses etc) to equine
competitions and cute and cuddly farm animals at the
Show Farm.

Some of the Heavy Horses.

This year’s headline act in the main ring was
motorcycle stunt king Jamie Squibb and his team of
riders. They had the crowd gasping in amazement and
awe as they performed a raft of gravity-defying tricks
(kiss of death, heel-clicker etc) with their powerful
bikes soaring 40ft into the air whilst clearing a 60ft gap
between transportable metal take-off and landing
ramps, as pictured below.

A sow with her piglets at dinner time.

Tell me more about the people on the
Manchester site….
At Manchester Plant we are a really eclectic bunch,
whilst 40% of our population has been with us since
Pampers started, it is our newest recruits who have
started to really mix things up! Last year we had a large
recruitment drive for new technicians and every year
we welcome new apprentices, interns and graduate
process engineers to site which makes for a great
blend. Our interns, graduates and some of our longest
standing employees come together for sports events
every week such as badminton and skiing and often for
social events. This year, many from site attended
Manchester Pride, an LGBT (lesbian, gay, bisexual and
transgender) event which spanned not just the city
centre but Manchester Plant itself with us taking part
in the celebration on site. I am really proud of the very
mixed and vibrant organisation which Manchester
Plant is today.
Article by Aimee

Goldsmith

Of course, with so much to see and do, combined
with the size of the ground and the warm weather, the
various eating and drinking areas were very welcomed
by everyone. There was a huge range of delicious food
including fresh battered fish and chips, British hog
roasts and beef carverys - as well as vegetarian
options and Chinese noodle dishes - so there was
something for everyone. The Beer Tents also proved
equally popular on such a hot day.
After a wonderful day, it was time for us to head
home and the air-conditioned coach proved very
popular after such a hot day! During our journey home
everyone was talking about the various things they had
seen and done during the day. Overall a very successful
trip.

Sue Craft
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CITIZENSHIP: SUSTAINABILITY
AT OUR HEART
How P&G is using its brands as a force for good - by Aimee Goldsmith
In the last issue of The Associate we shared highlights on the impact P&G is having in local communities around
the country through a variety of important programmes. This edition, we take a deeper dive into another of our
five Citizenship priorities: Environmental Sustainability.

Our Sustainability Strategy

Game-Changing Innovation

In the words of P&G’s Vice President of Global
Sustainability, Virginie Helias; “Put simply our objective
is to design products that delight consumers while
maximising the preservation of resources”.

As the world’s largest consumer goods company, by
leveraging our innovation capabilities, we can make
significant contributions by:

Every day we are leveraging our irresistibly superior
brands to be a force for good and force for growth. We
know that improving consumers’ lives also means
caring for the world we live in and creating a world of
possibilities. That’s why we make superior products
that deliver the performance consumers expect whilst
being produced responsibly. It means consumers can
buy our products without worry, and can focus on what
really matters.

Environmental Sustainability and
Business Success go Hand-in-Hand
P&G believes we can grow our business and do so
responsibly. We have set a long-term vision to power
all plants with 100% renewable energy, use 100%
renewable or recycled materials in our products, have
zero consumer and manufacturing waste go to landfill
and design products that delight consumers while
maximising resource conservation. To ensure we stay
on track, we have set short term goals that will help
further our efforts to reduce waste, conserve water and
reduce our greenhouse gas emissions that impact
climate change.
To achieve these goals, we need to partner with
others in the industry. The challenges we face are not
unique to P&G. We have successfully joined with
others, sometimes competitors, to bring meaningful
change and solutions to the industry. We are not
looking for the short-term solution but for changes
that will drive long-term substantial improvements,
and in fact, we are exceeding our goals several years
ahead of our target in some areas. That’s because we
believe sustainability is a business priority – it does not
come at the expense of the business. We will achieve
our long-term vision. We’re confident of that. We have
the people, the science and technology, and the
personal commitment to do the right thing for the
long-term health of our business and of our planet.
Here in the UK, this has already come to fruition
through several projects as illustrated by the examples
following.
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• reducing the amount of plastic we use in the
first place
• making our packaging 100% recyclable
• using recycled plastic
P&G has been using Post-Consumer Recycled (PCR)
plastic in our packaging for almost 30 years, and our
2020 goal is to double the tonnage of recycled plastic
in our packaging.
As a company, we are committed to supporting the
New Plastics Economy, Ocean Conservancy’s TrashFree-Seas Alliance and UN Sustainable Development
Goal 14, specifically the objective of reducing landbased sources of marine debris. Our journey towards
ocean plastic innovation began with breaking new
ground with Head & Shoulders, the world’s number
one shampoo brand, to create the world’s first
recyclable bottle made with ocean plastic in France,
which was hailed as a ‘technological breakthrough’.
In September, we extended
this with the launch of the
first fully recycled Fairy
Liquid bottle using ocean
plastic here in the UK.
Launched at the 2017 Our
Oceans
Conference
in
partnership with TerraCycle,
this will see 320,000 limited
edition Ocean Plastic Bottles
including 10% of Ocean
plastic and 90% of PCR hit
UK shelves in mid-2018. It
will be the world’s largest
production run of recyclable
dish wash bottles made with
ocean plastic.
The project is a major next step in developing a
unique supply chain that involves the support of
thousands of volunteers and hundreds of NGOs
collecting plastic found on beaches and in the ocean.
Ocean plastic is collected from beaches in Western
Europe, as pictured on the page to the right, the plastic

is sorted by TerraCycle and then sent to a SUEZ (waste
management) plant, where the plastic is shredded,
washed and dried. The beach plastic is then blended
with traditional recycled plastic and incorporated in our
Fairy bottles.
This initiative comes on top of our longstanding
commitment to increase the use of recycled plastic
across our brands, including Fairy. Indeed, we have
been using PCR plastic in our Dish bottles for over 10
years and recycled plastic now accounts to 40% of our
content across the 480 million of transparent PET
bottles we sell every year. To put that into perspective,
if we stacked these bottles on top of each other, that
would be 11 times the height of Everest.

Collaboration for Partnerships with
Purpose
Globally P&G is committed to sending zero consumer
and manufacturing waste to landfill. Here in the UK, all
our manufacturing sites are now zero waste to landfill,
an achievement we’re extremely proud of. But we’re
not standing still.
For consumers, the process of recycling needs to be
a simple one. We’ve seen that the more complicated
this process is, the less likely the average person is to
take the time to sort through packaging to make sure
it’s done correctly. For P&G, the challenge is figuring
out how we can make this job easier by educating
people what to do at the end of a product life, (e.g.
through on-label instructions). However, such
measures can only go so far while different
stakeholders adopt and promote different standards.
We recognise that working together with partners
and competitors, sharing knowledge and collaborating,
is an imperative. Most packaging here in the UK can be
recycled through our existing municipal waste
systems, however, some items are harder for
consumers to recycle, and where there are gaps, we
step in.

This was the driving force behind a partnership
between Febreze® and TerraCycle®. TerraCycle works
with major brands around the world to collect used
packaging and products that would otherwise be
destined for landfills. It repurposes that waste into
new, innovative materials and products that are
available online and through major retailers.
The ‘Air Care Brigade’, our three-year partnership
with TerraCycle, is a free recycling fundraiser that
allows anyone in the UK to collect and return used air
care packaging. This includes plastic air fresheners,
scent cartridges, plastic bottle caps, trigger heads and
plastic air freshener packaging. Importantly, the
programme accepts packaging from any air care
brand, helping to address packaging waste created by
the entire industry. In return, consumers are rewarded
with TerraCycle points which can be redeemed for a
variety of charitable gifts or a donation to a charity of
their choice.
In the UK, as a result of the project, we’ve already
collected over 100,000 items and have reduced the
weight of our Febreze packaging by 25% over the past
five years. Looking to the future, we’re working to
ensure that more than 90% of our packaging can be
recycled conventionally by 2020.
This spirit of collaboration is also at the heart of the
Ellen MacArthur Foundation’s New Plastics Economy
initiative, which we joined last year. The New Plastics
Economy works with stakeholders to counteract
competing standards across the value chain, with the
aim to create a circular usage system for plastics. It
can be a difficult task to get stakeholders around the
table, but one which is vitally important. As part of our
participation in the New Plastics Economy P&G are
leading the Pioneer Project Holy Grail (Pi.Pro Holy
Grail), aiming to develop an industry-supported vision
and roadmap for tracer or watermark technology to aid
the sorting of plastics at material recycling facilities
and/or recycling plants.

Beach-cleaning in progress.
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Finally, we have also
announced in Europe that by
the end of 2018 more than
half a billion hair care bottles
per year will include up to
25% post-consumer recycled
plastic. This represents more
than 90% of all the hair care
bottles sold in Europe across
P&G’s portfolio of flagship
brands like Pantene and
Head & Shoulders.

Our Brands as a Force For Good and a
Force For Growth
P&G brands are some of the world’s most trusted
and well-loved household brands. They touch nearly
five billion people across the globe. So even the
smallest change, multiplied through our brands, in the
homes of millions, can go a long way.
We follow a science-based approach in quantifying
the impact of our products on the environment
including the entire product life cycle, from the
production through to consumption and eventually
disposal. Across our portfolio, we have been making
changes to provide consumers with sustainable
choices, and support driving step-changes in
consumer behaviour without compromising on quality.
For example, in Laundry, the challenge we face is
that our biggest footprint is the energy used when
consumers heat water for washing. Ariel has led the
way in driving UK consumer behaviour change when it
comes to cold washes. Over the last 10 years we have
hugely improved the performance of our products in
cold and quick cycles and reassured shoppers on the
benefits. This was spearheaded by our ‘turn to 30’
campaign and continues to be driven by our innovation
with the launch of Ariel Pods. And the numbers speak
for themselves. Back in 2002, only 4% of washes in the
UK were made at 30 degrees or less. Fast forward to
2016 and that figure sits at 43%.
In Baby Care, we know the biggest opportunity to
reduce environmental impact is material reduction.
Our innovation across 25 years has decreased
Pampers nappy weight by 50% and the packaging by
70% in Europe, eliminating cardboard boxes in favour
of bags that save 80% of packaging material and nearly
10% in plastic. This change has also meant fewer
trucks are needed to deliver the same volume, saving
up to 162 tonnes of CO2 per annum.
Turning to Oral Care, we are also enabling
consumers to use long-lasting power toothbrushes.
These reduce the need for disposable materials and
also improve their health significantly. From July, OralB has extended its range of products featuring Lithium
Ion batteries which significantly increase the life-cycle
of the brushes. Lithium Ion batteries are built into the
vast majority of Oral-B Power brush-models, from the
Pro-2000 to our most premium Genius brushes. Across
the packaging for Oral-B, 85% is now made of recycled
materials.

Recognition for the French H&S bottle pictured above part made from,
as it says: ‘Plastique Collecte Sur La Plage’

A Refined Focus Through our New
Citizenship Board
In September, we created an internal Northern
Europe (NE) Citizenship Steering Team to help focus
P&G’s Citizenship efforts, specifically here in Northern
Europe. P&G’s Citizenship agenda aggregates all we
are doing – ongoing efforts that also align with many
of the UN’s Sustainable Development Goals.
The objectives of the new NE Citizenship Steering
Team are simple; to focus on and enhance the work
P&G, our Employees and our Brands are already doing
under the key pillars of Citizenship. This is to enable
more of our employees, on more sites to be involved
and to pull together and share these stories, so that we
can drive Company reputation and ultimately, produce
a Northern Europe focussed addendum to the Global
Citizenship Report. We will come back to you with
updates on this.

Actions Speak Louder Than Words
Ultimately, that’s our belief when it comes to sustainability. We’re guided by the simple lessons from the
days of our youth; Say what you mean. Do what you say. Keep your promises.
So, we’re focused on action today, not vague promises for the future. In doing the hard work and continuously
innovating to make it easier to care for the world. By putting innovation at the heart of what we do, we make our
products better so it is easier for everyone to make a small change every day.

Together, we can help preserve our world for generations to come.
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NORTHEAST
REGION
Trip to Richmond
An hours’ drive from Newcastle on a sunny day in
mid-July took us to this attractive town in North
Yorkshire where we were let loose for the day.
The first main attraction in Richmond is the Friary
Gardens, which include the bell-tower as the only
remaining part of a Franciscan Greyfriars Monastery
founded in the thirteenth century. The land for this was
donated by a Ralph Fitz Randal, Lord of Middleham,
and out of sheer coincidence the Wetherspoon’s pub
across the road bears his name! Cafes and other pubs
too were well supported.

weekly market. It is believed to have begun much
earlier. It was discontinued in 1927.
Between the pub and the roundabout, now where the
A68 and B6318 cross, there was a substantial gateway,
erected as part of Hadrian’s Wall as this was the
crossing point for access to the north.
The hamlet of Halton includes a grand Pele Tower,
a church, and well manicured lawns, making it a
delightful spot. The churchyard has in it a topiary pig,
which we all admired, tucked away in the north-west
corner. Seventeen of us enjoyed a pleasant 5¼ miles
walk on a cool, slightly hazy day but no wind.

Armed with a home-produced mini-guide our group
spread out around the town, with lots to see in and
around the Market Place centre. For many the first visit
was to the Market Hall.
We found the Millgate Garden too - just open what
appears to be a front door on a street and walk in!
Further down the hill was the waterfall on the River
Swale and continuing on, The Railway Station, now a
café, cinema and artisan shop centre - bus-passes
were at the ready to ease the journey back up the hill.
A couple of museums, the castle, and a Georgian
theatre are nearby.

The churchyard, walkers and topiary pig.

Part of this walk included following the Hadrian's
Wall Walk footpath, an 84-mile coast-to-coast walk, at
times very close to the road. Unfortunately the distant
views could have been clearer.
Lunch was in the Robin Hood, on General Wade’s
‘Military Road’, and a little way to the east.

Cliff Sore
Three Modes of Transport in Cumbria
A day with moments of nostalgia was ahead after the
08:30 departure from Newcastle. Our two coaches had
a near 3-hour journey to Haverthwaite, in south
Lakeland, where we were to journey on the heritage
‘Lakeside and Haverthwate Railway’ in mid-August.
This was not a ‘do-it-ourselves’ excursion as we
booked a standard package with our coach company and they did all of the work! Super, all we had to do
was sit back and relax.

Back in the centre, the ‘Rustique Restaurant’ and the
‘RFR’ pub were popular, and many ended the day on
the terrace of the Kings Head Hotel, as evidenced by
the wine glasses in the picture above. Then it was
home again, for about half-past-five.

Stagshaw Walk
The Errington Arms, where our late July walk
started, is close to the site of the annual Stagshaw Fair.
This was one of two of the largest fairs in the country
and is recorded as early as 1204, three years after King
John visited Corbridge and granted a charter for a

At Haverthwaite there was time to enjoy the
sunshine and wonder which of their seven steam
locomotives would be in charge?
Then it was onto the
train to be whistled on
our way by both guard
and loco. Some of the
nostalgia
is
that
Associates have made
this trip before, myself
with parties of both
North West and North
East Associates.

On the train.
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Off we hurtled in our reserved coach at a shattering
15mph to the Lakeside ‘terminus’, but just twenty
minutes travelling time was needed for this section.
The work-horse was a Brigton-built loco from 1950,
and our carriages were a rake of BR Mk1 ‘Blood &
Custard’ stock - officially Crimson and Cream, as
pictured below. All gave a surprisingly smooth ride.

An excursion to Skipton
Our final excursion this year was into deepest
Yorkshire, to the unspoilt market town of Skipton in
mid-September. The route through the Dales included
the 2014 Tour de France category 4 ‘Cote de
Blubberhouses’ – a climb going from lush farmland
onto open and inhospitable moorland before
descending to reach our destination. Easier in a coach!
Our organiser for this trip, Pauline Laughton,
produced a potted ‘walking guide’ for us, it began-

“Skipton is promoted as ‘The Gateway to the
Yorkshire Dales National Park’ and is renowned for its
castle, street market, shops, pubs, restaurants and
canal cruises”
- and continued to highlight its church, the Leeds &
Liverpool Canal and its basin with boats to hire, the
castle, the ‘Millenium Walk’ and other attractions.

Next we were to go for a ‘float-in-a-boat’ with
Windermere Lake Cruises - would it be ‘Tern’, ‘Teal’ or
‘Swan’ today? We just had to wait and see, and
whichever it was going to be, even the youngest is
pretty old. It turned out to be ‘Swan’. Originally built in
1938 by Vickers of Barrow and classed as a ‘steamer’,
this diesel-powered craft would take a leisurely thirty
minutes or so for the eight miles to Bowness - that’s
still faster than the train.

As well as the boats
in the basin, as
pictured above, there is
also a larger-than-life
statue of cricketer
Freddie Trueman once a Skipton resident
- standing close to the
canal bank.”
On board ‘Swan’

Our visit must have been considered to be of
importance as the RAF honoured us with not one flypast, but three. At Bowness pier we were released to
fend for ourselves until our departure time of four
o’clock. There was lots to do - we needed to eat for a
start - and with lots of other pleasureable and
interesting things to do the time passed quickly.
Did the choice of a summer day meet our
expectations? Yes it did! Dry, warm and sunny with a
light southerly wind was a change from recent northeast weather.
With all being safely gathered in we left Bowness for
the hundred-mile trip back to ‘the toon’, averaging an
exciting 40mph for this section!
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With plenty to see and do Associates spread out
across the town, with only a couple of showers
requiring some rapid action.
Our own knowledge of Skipton added to Pauline's list
‘The Devonshire’- a light and airy refuge from the
showers courtesy of JD Wetherspoon and where
Associates could be found throughout the day.
A very good finale to this year’s programme.

Peter Harrison – for all the reports above where
the author is not recorded.
Allen Banks & Staward Gorge Walk
A sub-title for this walk at the end of October might
be ‘A Close Call’ because of all the things that were
unexpected or went wrong. The walk was more
strenuous as a result, and our original choice of pub
for lunch was closed until 4pm.

Nonetheless, on a bright, dry, day, a dozen hardy
walkers headed off deep into Northumberland to the
banks of the river Allen, Plankey Mill and Staward
Gorge, as pictured below.

SOUTH EAST
REGION
Cookham and Winter Hill walk
This early July walk started in the delightful
Berkshire village of Cookham, where the celebrated
20th century British painter Sir Stanley Spencer was
born; there is a small gallery of his works in the village.
We followed the Thames for a couple of miles
admiring the impressive properties on the opposite
bank and passing a maverick hostelry called The
Bounty, proclaiming to be twinned with Chernobyl!

We abandoned an ascent to Staward Peel and
returned to take a short drive to The Twice Brewed Inn
for lunch where Steak & Ale Pie was very popular – the
beef coming from the local Sewingshields Farm and
the ale being brewed on-site in the brand new 'Twice
Brewed Brewhouse'.

Moving away from the river there was a gentle climb
up Winter Hill giving great views across the Thames
valley, although the viewing point at the top was partly
obscured by the summer's growth. The return to
Cookham was via pleasant fields and the well-kept
local golf course owned by the John Lewis Partnership.

The pub has its own
quirky ‘weather predicting
stone’, but it may be
‘missing’ a final forecast:
‘Stone Appears Double
– You’ve had too much
beer!’

Ready for refreshments, after being blessed with a
beautifully warm day, the ten walkers were well looked
after in The Kings Arms, Cookham.

Ged Downey

Strawberry Hill House, in Twickenham, is the
Georgian Gothic creation and home of Horatio Walpole,
4th Earl of Oxford, famous antiquarian, politician and
man of letters. He was and author of The Castle of
Otranto - the first Gothic (Horror) Romance. The house,
pictured below, is considered to be the forerunner of
the Gothic Revival movement - the Houses of
Parliament being the most prominent example.

Pub Lunches
In July, 24 Associates made the trip to The Border
Minstrel next to the racecourse in High Gosforth Park.
The Shipyard Ale was OK and the food service was
slow. However the food, when it appeared was very
good, with fish and chips the popular choice.

Trevor Banks
Visit to Strawberry Hill House

The Ridley Arms at Stannington was the venue for
the August lunch when 31 turned up and tried the
beers of Timothy Taylor Bolt Maker and Tyneside
Blonde – both very nice. All the food standard at this
Sir John Fitzgerald pub was excellent.
The Swan at Choppington always provides good food
and service. For the 22 who sampled the food and
beers it was a lovely day, especially as we were
allocated the conservatory for our get-together. Most
went for the mince and dumplings off the lunchtime
menu - excellent value as part of the two courses for
£9.95. The Swan Meringue dessert got the best
plaudits.
The Duke of Wellington at Newton near Corbridge
was the venue for October’s lunch for 20 of us. The
Gregorys - as usual - arrived about 12:30 by which time
several had finished their meal! Selections from
traditional pub lunches or the specials board were all
favourably received.

Colin Harris

The Gothic revival movement began in the mid 18th
century and was a reaction against the burgeoning
industrial revolution, machine re-production and the
appearance of factories. It was inspired by
medievalism - a harking back to the art, architecture
and literature of the middle ages, and paralleled the
Arts & Crafts and Pre-Raphaelite movements.
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Walpole was son of Britain's first Prime Minister
Robert Walpole, and was a very wealthy (over £3000
per year in 1750!) man-about town. He was a MP for 13
years but never bothered to visit his West Country
constituency!
Strawberry Hill was essentially a show house (he
lived in a cottage across the road), a secular cathedral
to occasionally iffy taste: fantastical fireplaces,
outrageous wallpaper, glorious windows and an
amazing library. The house was completed in 1754. He
did the Grand Tour and amassed a huge collection of
artefacts, paintings, ceramics and books, which
populated the house.

the following day. It proved very popular with 32
Associates booking for the event in early August.
The Cowes fireworks cruise proved especially
eventful; arriving at the dockside we watched the
Queen Elizabeth II depart before boarding SS
Shieldhall and setting off at around 6.00pm. Then at
Cowes we were fortunate to see a spectacular display
by the Red Arrows before waiting for nightfall and the
start of the fireworks display - which was excellent.
The next day on the Titanic Trail, the guides pointed
out sites that would not be normally observed and
provided many anecdotes regarding the effect of the
disaster on the city. Our break finished with lunch at
The White Star Tavern providing an enjoyable
conclusion to the event.

Chris White
Burghfield Common Walk
On a sunny late August day 14 Associates & partners
(pictured below) enjoyed a pleasant 4-mile walk around
the heathland and pine forest countryside which is
dotted with ponds and criss-crossed by streams typical
of the Berkshire/Hampshire border.
The Red & Gold Room in the house.

After his death, the house passed to a series of
distant relatives, the last of which spent the family
fortune, and as a result had to sell the collections and
contents in 1842. In 1923 it was bought by St Mary's
University and turned into a teacher training college.
Fortunately for visitors, the Strawberry Hill Trust was
formed to preserve and maintain the house. It
reopened recently after a £9m restoration.
It is well worth a visit and 26 of our Associates
enjoyed an excellent 90 minute expert guided tour in
July, and a good lunch in the Cloisters dining room.

Kevin Williams
Cowes Fireworks & the Titanic Trail
Cowes Fireworks are held at the end of Cowes Week
and, with the display being over water, watching from
a vessel in the Solent gives an excellent viewpoint. One
vessel offering a fireworks cruise is the SS Shieldhall,
a Clyde steamship built on 1920's lines, now moored
in Southampton.
The RMS Titanic also started her maiden voyage
from Southampton with 550 of the crew from the city.
Of these only 175 returned home and the disaster had
a devastating effect on the local community. Recently
Southampton unveiled a Titanic Trail, to the sites
associated with the ship and it's crew, along with an
exploration of the ancient city monuments.
Thus our summer short break took a nautical theme
with a Friday evening fireworks cruise on the Solent,
an overnight stay in Southampton and the Titanic Trail
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Starting on the historic Fairground and Grazing Area
on Mortimer Common they rambled through the
Englefield Estate enjoying extensive views of farmland
and forest covering some 14,000 acres which was
extensively felled during WW1 by Canadian
lumberjacks to help with supplies.
Walking alongside several fields of sweetcorn plants
that towered over the group (no sightings of the jolly
green giant!), Wokefield Park, an elegant Georgian
mansion-house, came into view revealing its modern
use as a huge conferencing and golfing complex.
Footbridges, ponds, woodland and streams then
featured before arriving back at Mortimer Common in
good time for a hearty lunch at the Elm Tree Inn. Some
of the party then enjoyed a guided tour of Stratfield
Saye House, the elegant and intimate home of the
Duke of Wellington since 1817.

Bob Young

Summer Lunch
In mid August seventy one Associates and partners
returned to Easthampstead Park Conference Centre, a
Victorian country mansion surrounded by beautiful
parkland and formal gardens, for this year's Summer
Lunch. It was great to see new faces, and old friends.

St Mère Église was the next stop where US Airborne
Divisions landed to secure the American right flank
and stop German reinforcements coming from
Cherbourg. Many parachutists landed on the village
and were killed by the Germans and famously John
Steele's parachute caught in the church spire and he
was left hanging. He pretended to be dead until the
shooting stopped then was cut down and taken
prisoner by the Germans. He later escaped and
rejoined his division.
As a permanent memorial
a dummy parachutist hangs
on the church tower.
(pictured right). The museum
at St Mère Église is excellent,
containing an authentic Waco
glider and a C47 plane.

Once again we met in the Lounge, spreading out on
to the terrace, to catch up on each other's news (as
pictured above) before a tasty three course lunch
(judged the best yet) in the Downshire Suite with wine
and coffee. The staff made us very welcome and
provided excellent service. After the meal several
people stayed on in the seating area outside to drink
and chat. It was a most enjoyable occasion.

Steve & Anne Hartley
Normandy, D Day Tour
In early September 22 Associates boarded a coach at
Egham for a 2-day tour of the Normandy beaches.
En-route to Caen our guide Clive Bowery entertained
us with interesting facts about D Day and showed
videos on the planning and execution of the invasion.
We met Helen and Paul Kowald, who had travelled by
car and were staying on after we left, at the hotel.
The next day we toured the British and Canadian
sector including the Pegasus Bridge Museum, now
holding the original bascule bridge, which is the
centrepiece of the museum. We heard about the glider
landings, the defence of the bridge and the relief by
Lord Lovat and his piper, which allowed British forces
to cross the vital bridge.
We then visited Sword, Juno and Gold beaches before
stopping at Arromanches where the remains of the
amazing Mulberry Harbour, which played a vital role in
the advance of Allied troops in Normandy, is scattered
along the shoreline. Finally we visited the Bayeux War
Cemetery which is the largest WWII cemetery of
Commonwealth soldiers in France.
The following day was a tour was of the American
sector further west, including Le Cambe German
Cemetery where the truly infamous Adolf Diekmann of
the SS Das Reich Division who ordered the massacre
of 642 men, women and children at Oradour-sur-Glane
in 1944 is buried.

We then drove to Utah
beach which was the easiest
landing, as defence was
relatively weak.
Pointe du Hoc was where
US Rangers scaled cliffs and
put out of action guns
threatening Omaha and Utah
beaches.
The last beach visited was Omaha, the toughest
landing which very nearly failed. Only 2 of 29 floating
tanks made it to the beach to support the infantry. The
senior commander admitted that he came close to
ordering a retreat, and it took 3 days to establish a
reasonable beachhead.

The group at Omaha Beach.

The Colleville American Cemetery is on the high
ground above Omaha beach and from a viewing point
looking down onto the landing area it is clear the
desperate situation the landing troops faced.
On our last evening in Caen we had dinner together
after a memorable and thought provoking two days
which really brought home to us the sacrifices that the
last generation made to ensure our freedom. Clive
made an interesting point that we are rapidly
approaching a time when D Day and WWII will become
true history as it will no longer be in living memory.

Jack Scott & Kevin Williams
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Wayfarers Walk in September

Shillingford & Wallingford Walk

The Wayfarers walk is a long-distance footpath which
follows an ancient drovers route from the highest point
of Berkshire to Emsworth in Hampshire.

This 6-mile, early October, circular walk, along the
Thames Path between Shillingford and Wallingford,
combined some scenic river views with a little bit of
history as we visited the ancient site of Wallingford
Castle - first built in the 11th Century.

Our small (but fit!) group of Associates, took on an
eight-mile section of the route from the picturesque
village of Ashmanworth to Inkpen Beacon and
returning via the even more picturesque village of
Faccombe. Yes, we were in 'chocolate box' England.

Ten Associates began the walk at the Grade II listed
Shillingford Bridge and followed the Thames Path
downstream to Benson weir, a good place to have a
break and watch the river traffic. After a short while,
we continued the walk on the opposite bank path, past
verdant fields and meadows into Wallingford.
Wallingford was a medieval market town of some
importance. William the Conqueror crossed here
during the Norman invasion. The original wooden
motte and bailey castle was completed c.1070 but only
earthworks and ruins now remain. A few of the group
climbed the motte for the views whilst others enjoyed
a break in the Castle Gardens.

At the high point (there were quite a few of them in
this rare '3 boot' walk) we could see for many miles and
could look down on two famous sites: Watership Down
and Highclere Castle (better known as TV's Downton
Abbey). Despite the long distance, we made very good
time - inspired to get to the pub before they stopped
serving food! The Yew Tree pub at Hollington Cross
served fine bitter beer and the best sausage rolls you
are likely to find anywhere!

More recently Agatha Christie lived and worked in
Wallingford - she is buried at nearby Cholsey - and the
murder mystery theme continues to the present as
Wallingford has apparently been used as the location
for Causton in the TV series Midsomer Murders.

Kevin Williams

Paul Kowald

Autumn Pub Lunch
It was a relatively blustery mid- October day when 34
Associates, partners and friends returned to The
Refectory at Milford in South Surrey for this lunch.
However the weather outside was soon dismissed as
the group enjoyed a welcome drink among the wooden
beams and stone floors of this one-time coaching
house on the Old Portsmouth Road.

We took a more scenic route back to Shillingford
before lunching in nearby Warborough at the Six Bells
pub - or the The Quill Inn, The Black Swan and The
Luck in the World if you are a Midsomer Murders fan!

EAST ANGLIA
REGION
East Anglia Lunch
In June, 20 Associates met for lunch at the Priory
Hotel near Bury St Edmunds. This year the group,
pictured below, included Jimmy and Mary Bell, Brian
and Judy Collins, John and Joy Ennals, George and
Nancy Read, David and Maureen Saker, Jim and Janet
Scally, David and Pat Smith, Bob and Hazel Suswain,
Lesley Mitchinson, Peter Cox and Brian Tubby.

Associates In the Refectory.

We then tucked into good solid favourites such as
pies, bangers or fish and chips, and classic puds, so
no-one was in a rush to leave. An assortment of local
real ales helped to lubricate the conversations between
old friends that lasted well into the late afternoon.

The venue was excellent and it was good to meet up
once again and see some familiar faces from the past.

Peter Tait

Jim Scally
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SIGNpost

NEW ASSOCIATES

SIGNpost is a telephone help-line funded by P&G
but operated by DPS Consultants. DPS supported P&G
on the development of the Associate Scheme and now
administer it on behalf of P&G.

Robert Proctor ............................................ Manchester

As the name implies its role is to SIGNPost or direct
any Associate, or spouses/partners or immediate
family who call, to appropriate resources and help with
a range of common retirement issues, including:
• State Benefits, Pensions and Tax.
• Home Support Services
• Post-retirement Activities - Adult Education,
Volunteering
• Contact details for almost every National and
Regional organisation or agency which provides
services to the over 50's
It also directs Associates to the appropriate P&G
resources with regard to pensions, share schemes
and health insurance where appropriate, as well as to
Regional contacts with regard to Scheme social events
and other Regional-specific issues.
Unfortunately, SIGNpost cannot give financial or
legal advice, but it can provide you with general
information and direct you to appropriately qualified
independent organisations and individuals.
It is completely confidential, no information will be
provided to Procter & Gamble without your
permission.
Note, however, that SIGNpost is not able to provide
any support to friends of Associates.
If you need to use SIGNpost contact DPS on:
01400 231336 or email on: dps@themetisgroup.co.uk
The above information is always included on the back
page of this magazine.

January 2017
February 2017
Anita Jane (deferred from 2003) ................ Manchester
Christopher Armstrong ...................................... Egham
Paul McDermott ............................................... Reading
Debra Ann Osborne ........................................... Reading

May 2017
Lesley Atkinson ........................................... Cobalt Park
Michael Collins ......................................... London Plant
Ian Ewing ................................................... London Plant
Jaqueline Anne Johns .............................. London Plant
David Stott ................................................... Manchester

June 2017
Derek Chisnall ............................................. Manchester
Anthony Durham .......................................... Brooklands
Eric Head ..................................................... Cobalt Park
John Hull ............................................................. Egham
Josie Mardlin ....................................................... Egham
Paul Mercer ............................................... London Plant
John Pegg .................................................... Cobalt Park
Michael Allan Raine .......................................... Reading
Gary Clifford Richardson .................................. Reading
Graham Smith (deferred from2008) .......... Manchester
Christopher Treacy ..................................... Cobalt Park

July 2017
Alan Farquar ............................................. London Plant
Gary Higginson ............................................ Manchester
James Perry ................................................ Longbenton
Derek Tessmer .................................................. Reading

August 2017
Christopher Bailey ...................................... Manchester
Paul Baker ........................................................... Egham
Judith Nesbit ............................................... Cobalt Park

IN MEMORIAM - continued
Elsie May Colgan, widow of the late Terence James
Colgan, work location not on file, on 18th October 2017.
Lilian Constance, widow of the late John David
Constance, work location not on file, on 20th October
2017.
Jean Reay, Gosforth (retired 1984), on 23rd October
2017.
Ronald Barry French, Staines (retired 1993), on 23rd
October 2017.
Ethel May Haig-Smith, work location not on file, retired
1983, on 25th October 2017.
Antonio Julio Ferreira De Paiva, Egham (retired 1997),
on 30th October 2017.

Bernard Robertson, Longbenton (retired 1993), on
30th October 2017.
Kathleen Rutherford, Gosforth (retired 1990), on 1st
November 2017.
Peter Philip Daniel, Reading (retired 2013), on 6th
November 2017.
Emma Quinn, Manchester Plant (retired 2017), on 10th
November 2017.
Derek Harris, London Plant (retired 1989), on 11th
November 2017.
Doreen Taylor, Gosforth (retired 1983), on 12th
November 2017.
Alan James Hudson, London Plant (retired 1989), on
17th November 2017.
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Thomas Kevin Murtagh, Manchester Plant (retired
1985), on 31st March 2017.
Mary Lillian Harper, widow of the late Mr Harper,
Isleworth, on 4th May 2017.
Elizabeth Strong Robson, widow of the late David
James Robson, Longbenton, on 2nd July 2017.
Derek Curley, Manchester Plant (retired 1988), on 26th
July 2017.
Ian Vincent Henderson, Gosforth (retired 2012), on 6th
August 2017.
Joyce Annie Clark, widow of the late James
Warburton, Manchester Plant, on 6th August 2017.
Mrs Raija Sormunen, widow of the late Peter Symeon
Theodoulou, Brooklands, on 7th August 2017.
Edmund Howman, Manchester Plant (retired 1991), on
11th August 2017.
Kenneth Elliott, Engineering Division, Newcastle
(retired 1988), on 11th August 2017.
Peter Roger Nelson Reffell, Woking (retired 1992), on
12th August 2017.
Barbara Warwick, widow of the late John Byron
Warwick, work location not on file, on 13th August
2017.
Doreen Sharpe, widow of the late Derek Sharpe,
Manchester Plant, on 30th August 2017.
Eric Louis Bland, Brooklands (retired 1990), on 31st
August 2017.
Keith Harold Dunn, London Plant (retired 1994), on 1st
September 2017.
Christine Jobling, Cobalt Park (retired 2011), on 2nd
September 2017.
John Margetts Elliott, Manchester Plant (retired 1993),
on 3rd September 2017.
Margaret Eileen Holdway, widow of the late John
Thomas Holdway, London Plant, on 13th September
2017.
John Earnest Ennals, London Plant (retired 1990), on
19th September 2017.
Alan Stoddart, widower of the late Lily Stoddart,
Longbenton, on 19th September 2017.
Constance Brown, widow of the late Geoffrey Brown,
Bournemouth, on 23rd September 2017.
Vivienne Davies, Cobalt Park (retired 2009), on 23rd
September 2017.
Ana Nunes Da Costa, Brooklands (retired 2016), on 4th
October 2017.
Albert Edward Ellison, Manchester Plant (retired
1992), on 5th October 2017.
Peter Michael Beckford, London Plant (retired 1994),
on 6th October 2017.
Joan Robinson, widow of the late Paul Robinson, work
location not on file, on 11th October 2017.
Alan William Humphries, London Plant (retired 1990),
on 15th October 2017.
Donald Brian Thorogood, London Plant (retired 1992),
on 18th October 2017.

The next issue of the magazine will be the spring
one and the date by which I must have articles and
news items is 10th March 2018. Please let me have
items sooner if you can. Associates should receive the
spring magazine around the middle of April.

(continued on page19)
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Useful Contacts
Associate Scheme administration by DPS
Telephone number: 01400 231336
e-mail address:
dps@themetisgroup.co.uk
Postal address:
Freepost THE P&G ASSOCIATE SCHEME
(Note: the name must be in capitals, as above)
The Associate Scheme Manager telephone:
0191 2975389
‘The Associate’ Magazine e-mail address:
theassociate@davehirst.plus.com
The Associate Web Site address:
www.pgassociates.co.uk
The Web Site mailbag e-mail address:
enquiries@pgassociates.co.uk
For Pensions’ payments or queries:
0800 9174552
For Shares queries:
P&G: 0371 6640330 Gillette: 0371 6640403
(Note that effective November 6th the name Capita Asset
Services has changed to Link Asset Services. Contact
numbers are unchanged.)

For AXA PPP Medical Insurance payments:
0191 2976397
For AXA PPP Medical Care queries:
for members of the plan, 0800 0682496
SIGNpost Use the telephone number or e-mail
address for DPS at the top of this list of contacts.
(Please note, SIGNpost is a service funded by P&G and
provided by DPS Consultants for P&G Associates and their
spouses/partners and immediate family only.
There have been occasions when friends of Associates have
contacted SIGNpost seeking information. SIGNpost is not able
to provide any support or advice to these individuals.)
Published by the Associate Scheme of Procter & Gamble UK,
Weybridge.
Issue 72, Autumn 2017.
Editor D G S Hirst.
Designed and produced by
C3imaging Colchester – Tel: 01206 845544

